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C AV M I R  ·  B O O K I N G S  A U D I T S U M M A RY

S U M M A R Y

What we found
You asked how to get more bookings and appear on the first page. We read your website, your three

Airbnb listings, your Vrbo presence, what links to you, your social presence, and what AI assistants such

as ChatGPT can read about you, on November 12, 2026.

57
AIRBNB REVIEWS ACROSS
YOUR 3 HOMES

4
REVIEWS ON AVOC ADO
ESC APE,  THE NEWEST
HOME

258
WORDS ON YOUR
WEBSITE'S HOME PAGE

53/100

HOW MUCH OF YOUR SITE
AI  A SSISTANTS C AN USE

Your photos are strong, your guests love you (5.0 on two homes, a 4.83 host average, replies within an

hour), and the homes have what groups want: hot tubs, a sauna, a game room, mini golf, 12 acres, fire

pits and big views. The product is not the problem. Guests cannot find it, and the ones who find it are

sent to Airbnb.

The main point

Natures Escape and Avocado Escape each sleep 10. They are group houses: family reunions, milestone birthdays,

friends' weekends, small retreats, families going to the San Diego Zoo Safari Park, wine weekends. Groups book

earlier, stay longer and spend more per night than couples. Right now nothing on your website or listings speaks

to them by name, and your website tells Google you are in Los Angeles.

Three things move bookings, in this order:

1. Airbnb ranking, this month. Avocado Escape has 4 reviews and Natures Escape sits at 4.78. Both hold you

down in Airbnb search. These fixes work within days.

2. A website that ranks and books. Correct location, real pages about your area and your groups, written

reviews, a booking path. This is the only place you control and the only place AI assistants can fully read.

3. Being found beyond Airbnb. Links from other websites, a social presence, and being named when someone

asks ChatGPT for a group rental near Escondido. Today you have none of the three.
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C AV M I R  ·  B O O K I N G S  A U D I T YO U R  W E B S I T E

Y O U R  W E B S I T E

Google is told you are in Los Angeles

Los Angeles Short-Term Rentals | Book Direct calivacationhomes.com

Every page title, the site name and the logo say Los Angeles. All three homes are in Escondido and San Marcos, San Diego County.

C R I T I C A L 1. The wrong city on every page

Every page title reads "Los Angeles Short-Term Rentals | Book Direct". Google ranks pages for the place they say they

are about, so the site competes for Los Angeles searches it can never win and is invisible for "Escondido vacation rental",

"San Marcos cabin with hot tub" or "group house near Safari Park".

H O W  W E  F I X  I T  ·  P L A N  1

A site named and written for North County San Diego: Escondido and San Marcos in titles, headings and every home's

page.

C R I T I C A L 2. "Book Direct" sends every guest to Airbnb or Vrbo

No prices, no calendar, no way to book or ask. Every button leaves the site. You pay Airbnb's 15.5% host fee on each of

those stays, and from November 20, 2026 Airbnb hosts may not ask Airbnb guests for an email or phone number, so you

cannot build a list of past guests to invite back.

H O W  W E  F I X  I T  ·  P L A N  1

Live dates and prices with a booking path on your own site (through your property software if you use one), and a guest

list you own.
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C AV M I R  ·  B O O K I N G S  A U D I T YO U R  W E B S I T E

Y O U R  W E B S I T E

Too little for Google to rank

/hello-world/

The WordPress sample post, "Hello world!", is live and listed in your

sitemap.

phone view

On a phone the first screen is the Los Angeles logo and a photo. The

home page holds about 258 readable words.

H I G H 3. Eight pages, one of them a placeholder

The sitemap lists Home, Properties, FAQ, Contact, the three homes and "Hello world!". There are no pages about

Escondido, the Safari Park, the wineries, Daley Ranch, group trips or how to get there. Those are the searches guests

make before they choose a house.

H O W  W E  F I X  I T  ·  P L A N  1

70+ real pages: one per home, area guides, group-trip pages, drive-from pages, written from facts.

H I G H 4. Reviews and badges that do not match Airbnb

The site shows "Guest favourite" on all three homes and 4.93 for Natures Escape. The Airbnb pages we read on

November 12 show the badge on Ultimate Airstream only and 4.78 from 23 reviews for Natures Escape. No guest's

written words appear anywhere on the site.

H O W  W E  F I X  I T  ·  P L A N  1

Every review from Airbnb and Vrbo shown with the guest's name and photo, ratings that match the platforms.

M E D I U M 5. Missing basics

No meta descriptions, no share image for links sent by text or Facebook, no Google Analytics (so no one can see where

visitors come from), photos labelled "photo 1" to "photo 80", and a contact email on a different domain

(freedombnb.net).

H O W  W E  F I X  I T  ·  P L A N  1

Descriptions, share cards, analytics and Search Console from day one, described photos, one consistent contact.
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C AV M I R  ·  B O O K I N G S  A U D I T YO U R  A I R B N B  L I S T I N G S

Y O U R  A I R B N B  L I S T I N G S

Where the fastest gains are
Airbnb ranks listings on reviews, rating, how often viewers book, and price. Read on November 12,

2026.

H O M E S L E E P S R AT I N G R E V I E W S G U E S T  FAV O R I T E

Ultimate Airstream, Escondido 4 5.0 30 Yes, top 10%

Natures Escape, Escondido 10 4.78 23 No

Avocado Escape, San Marcos 10 5.0 4 No

C R I T I C A L 6. Avocado Escape needs its first 15 reviews

With 4 reviews it is new to Airbnb's ranking, and many guests skip a house with few reviews, even at 5.0. Until it has

more, it shows up below established homes nearby.

H O W  W E  F I X  I T  ·  P L A N  2

A short opening-price plan and a review routine after each stay, aimed at 15 reviews as fast as bookings allow.

C R I T I C A L 7. Natures Escape is under the Guest favorite line

At 4.78, Natures Escape misses the badge the Airstream has. It is your largest, best-equipped home (12 acres, indoor hot

tub, sauna, game room, mini golf), so it should be the one ranking highest.

H O W  W E  F I X  I T  ·  P L A N  2

Read all 23 reviews for the pattern behind the lower scores, fix it in the house or the listing, then update the listing.

H I G H 8. Titles and first photos do not speak to groups

"OMG Views" appears in two titles. A family planning a reunion searches for bedrooms, sleeps 10, hot tub, game room,

near the Safari Park. The first five photos decide most clicks.

H O W  W E  F I X  I T  ·  P L A N  2

New titles, descriptions and photo order for each home, built around who books it.
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C AV M I R  ·  B O O K I N G S  A U D I T A I  S E A R C H

A I  S E A R C H

What ChatGPT and other assistants can read
More travellers now ask ChatGPT, Claude, Perplexity or Google's AI for a place to stay. They can only

recommend what they can read. We tested your site and listings with the same crawlers these

assistants use.

53/100

C ALIVAC ATIONHOMES.COM

63/100

AVOC ADO ESC APE ON
AIRBNB

62/100

NATURES ESC APE ON
AIRBNB

63/100

ULTIMATE AIRSTRE AM ON
AIRBNB

C R I T I C A L 9. Airbnb turns the AI assistants away

When we asked for your Airbnb pages under the names ChatGPT, Claude and Perplexity use to search, Airbnb refused all

three (status 403), and Airbnb's rules block Perplexity from every listing page. The pages carry only 40 to 97 words of

readable text; the rest sits in code a crawler may skip. You cannot change any of this on Airbnb. Your own website is the
only page about your homes that AI assistants can fully read.

H O W  W E  F I X  I T  ·  P L A N  1

A site built to be read and quoted: plain facts on every page, a guide page and AI summary files, every assistant allowed

in.

C R I T I C A L 10. Your website gives AI almost nothing to say

The crawlers are allowed in (good), but they find no labels saying this is a place to stay, no rating, no address, no price,

no guest reviews, and 258 words. When we searched for a group rental for 10 near the Safari Park with a hot tub and

game room, the answers named other Escondido homes on Vrbo, Expedia and Airbnb. None of yours.

H O W  W E  F I X  I T  ·  P L A N  1

Vacation-rental labels with rating and reviews on every home's page, and the group, area and amenity pages assistants

draw answers from.

M E D I U M 11. No way to measure AI visits today

The site has no analytics, so no one can tell how many visitors arrive from ChatGPT, Google or anywhere else. We cannot

report your current AI traffic because nothing records it.

H O W  W E  F I X  I T  ·  P L A N  1

Analytics that separate AI-assistant visits from Google and social, in a monthly report.
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C AV M I R  ·  B O O K I N G S  A U D I T L I N K S  A N D  S O C I A L

L I N K S  A N D  S O C I A L

Who points guests to you
Google trusts a site more when other real websites link to it. Social accounts give guests a second place

to see the homes and a reason to share them.

C R I T I C A L 12. No other website links to calivacationhomes.com

We searched for your domain and found no page on another site that names or links to it. That fits its age: the domain

was registered on August 12, 2026, three months ago, so it starts with no history. Your homes do appear on Vrbo,

Expedia and a dozen travel sites that copy Vrbo's listings, but every one of those sends the guest to Vrbo, not to you.

H O W  W E  F I X  I T  ·  P L A N  3

Listings on 500+ checked travel, rental and local directories, and a San Diego North County set (wineries, attractions, local

guides) that link to your site.

H I G H 13. The social icons on your site lead nowhere

Your header and contact page show Facebook, Instagram and LinkedIn icons, but none of them has a link behind it: a

guest who taps one stays on the same page. We also found no public accounts under Cali Vacation Homes, Los Angeles

Short-Term Rentals or the home names. You already have 221 professional photos (80, 76 and 65 per home) and homes

made for video: an Airstream under string lights, a hot tub in an avocado grove, mini golf on 12 acres.

H O W  W E  F I X  I T  ·  P L A N  4

Instagram and Facebook set up under one name, with a month of posts from your own photos: half about the homes, half

useful posts about the area.

M E D I U M 14. Creators and influencers, once the site is ready

A creator's video sends viewers to a link. If that link is Airbnb, the guest compares you with every other listing; if it is

your site, they book with you. Creator stays work best once the site is live and you can see where bookings come from.

H O W  W E  F I X  I T  ·  P L A N  5

One hosted stay with a San Diego family or group creator in a quiet midweek, under a written agreement: Reels, the raw

footage and the right to use it.

What this adds up to

Today almost every booking depends on Airbnb ranking. The plan keeps Airbnb strong and adds three more doors you

own: Google, AI assistants and social.
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C AV M I R  ·  B O O K I N G S  A U D I T A L L  F I N D I N G S

A L L  F I N D I N G S

Issue register
Ranked by effect on bookings. The last column is the plan item that fixes it.

# S E V E R I T Y F I N D I N G P L A N

1 Critical Every page title and the logo say Los Angeles; the homes are in San Diego County 1

2 Critical "Book Direct" has no prices, calendar or booking; every button goes to Airbnb or Vrbo 1

6 Critical Avocado Escape has 4 Airbnb reviews 2

7 Critical Natures Escape at 4.78, below Guest favorite 2

9 Critical Airbnb refuses ChatGPT, Claude and Perplexity crawlers 1

10 Critical Website scores 53/100 for AI; not named in AI-style searches 1

12 Critical No other website links to calivacationhomes.com 3

3 High 8 pages, one is the WordPress "Hello world!" sample 1

4 High Badges and ratings on the site do not match Airbnb; no written reviews 1

8 High Listing titles and first photos do not speak to groups 2

13 High Facebook, Instagram and LinkedIn icons on the site have no link; no public accounts found 4

5 Medium No meta descriptions, share image or analytics; generic photo labels; mixed contact domains 1

11 Medium No way to measure AI or Google visits today 1

14 Medium Creator stays would send viewers to Airbnb until the site books 5
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C AV M I R  ·  B O O K I N G S  A U D I T T H E  P L A N

S TA R T  H E R E

T H E  P L A N

Five steps to more bookings
Steps 1 and 2 start together. Step 2 moves Airbnb within days; step 1 builds the bookings you keep the

fee on.

1. A direct-booking website for all three homes

2 Airbnb and Vrbo listing tune-up

New titles, descriptions and photo order for each home; the Natures Escape review pattern found and fixed; an opening plan

to get Avocado Escape its first 15 reviews.

Days

3 Links to your site

500+ checked travel and rental directories plus a San Diego North County set, each link verified live.

Weeks

4 Instagram and Facebook

Accounts under one name, posts from your own photos, every other post a useful one about the area.

Monthly

5 Creator stays

After the site is live: one local family or group creator, a written agreement, the footage yours to use.

Later

D E L I V E R Y

D AY  1 Your homes, photos and reviews brought in
From Airbnb, Vrbo and your property software if you use one.

D AY S  2 – 4 The full site built

Home pages, area and group guides, reviews, booking path.

D AY  5 Search and AI foundation
Labels, sitemap, AI files, analytics, Search Console.

D AY  6 Checks on phone and desktop

Every page, link, photo and booking button tested.

D AY  7 Live on calivacationhomes.com
Pages sent to Google. Google indexes about 10 requested pages a day, so the full site appears in Google over the
following weeks.

Next step

A short call to confirm three things: which property software you use (if any), whether you want to keep the

calivacationhomes.com name, and whether you want the website alone or the website with monthly marketing. Your

quote follows that call.

Prepared by Cavmir · cavmir.com 9

One brand for your three homes, named for North County San Diego. Live dates and prices with a booking path, every

review with guest photos, 70+ pages of real local and group-trip content, built to be read by Google and AI assistants,

analytics and Search Console from day one. You own it.


